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Unit 1 Pleased to Meet YouPart 1 Listen and Talk1.Phonetic Practice1] Sound Recognition2[J Listening
Comprehension2.Oral Practice3.Laughing TimePart 2 Read and ThinkTcxt A Forms of AddrcssText B
IntroductionPart 3 Knowledge and Skills1[J Grammar O O [0 20 Writingd O O O O 30 Translationd O O

[0 O Part 4 Extended ActivitiesUnit 2 Fist ContactPart 1 Listen and TalkPart 2 Read and ThinkPart 3 Knowledge
and SkillsPart 4 Extended ActivitiesUnit 3 Visiting the CompanyPart 1 Listen and TalkPart 2 Read and ThinkPart 3
Knowledge and SkillsPart 4 Extended ActivitiesUnit 4 Business DinnerPart 1 Listen and TalkPart 2 Read and
ThinkPart 3 Knowledge and SkillsPart 4 Extended ActivitiesUnit 5 Starying a BusinessPart 1 Listen and TalkPart 2
Read and ThinkPart 3 Knowledge and SkillsPart 4 Extended ActivitiesUnit 6 The Quality and Quantity of
CustomersPart 1 Listen and TalkPart 2 Read and ThinkPart 3 Knowledge and SkillsPart 4 Extended ActivitiesUnit
7 AdvertisingPart 1 Listen and TalkPart 2 Read and ThinkPart 3 Knowledge and SkillsPart 4 Extended
ActivitiesUnit 8 E-businessPart 1 Listen and TalkPart 2 Read and ThinkPart 3 Knowledge and SkillsPart 4
Extended ActivitiesUnit 9 DistributionPart 1 Listen and TalkPart 2 Read and ThinkPart 3 Knowledge and SkillsPart
4 Extended ActivitiesUnit 10 EmploymentPart 1 Listen and TalkPart 2 Read and ThinkPart 3 Knowledge and
SkillsPart 4 Extended ActivitiesAppendixReferences
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[ [ Starting a business is a little like buying a car. You need to do some research before taking the steps. First,
figure out if theres a demand for your product or service. Do a competitive analysis. Find a place to set up a shop.
And create a plan to show the difference of your products.[] [ Thinking it over can mean the difference between
success and failure, and it doesnt have to cost a penny. Networking, online research and other do-it- yourself
methods can often work.[J [J Lets consider the case. It started as a place to hold weddings. Located in a beautiful
old house, it attracted wedding business, but it wasnt making a profit because it usually sat empty on weekdays.[]

[ If you should go ahead with your business idea, you need to ask questions like these: Is the market fullll Does
your city really need another hardware store or flower shopl How much money is spent in your business each
year in your areal] Is there room in the market for one more businessC] Does the market want what youre offering
[0 Or if youre developing a new online service for day traders, is it something they cant live without [J [0 Once
youre sure of your business idea, dig it deeper. You need information thatll help you develop a unigue business
suggestion thatll give you a competitive advantage. The best sources of information will vary depending on the type
of business and conditions, but choices include the following.
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