Jooguuood

gooooo

gobooboboooooon

1300 ISBNLI O [ 9787562813156

1000 ISBNLI O [J 7562813159

00000 2002-12-1

gobbobbboogodaon

gooboo,uodgd

000344
gobbobobbodggooopebrOb0oooobbbobboooooobboboog

OOOO0O0O0OQOwww.tushulll.com

Page 1



Jooguuood

ERERERN

guoobobbooooobobbouoooobobbboooooobbbooooooobn
gudobobbtooooobobbogoooobbbbooooobbbooooooobn
gudobobbtogooobobbogooouobobbbooooobbbuoooooobn
gobbbbbuoooogobbbbbuoooogobbbbboooooobobbbboodaod
goooboooo

Page 2



Jooguuood

ERERERN

Chapter 1 Market Economy

Chapter 2 Strategy and Strategic Management

Chapter 3 Exerting Strategic Leadership

Chapter 4 Human Relations

Chapter 5 Corporate Culture

Chapter 6 Technology and Management for Technological
Chapter 7 External Environment

Chapter 8 Nature of Marketing

Chapter 9 Sociocultural Influences on Consumer Behavior
Chapter 10 Promotion and Marketing Communications
Chapter 11 Advertisement and Public Relations

Chapter 12 Operations

00

APPENDIX1OOOODOODO OO (Part Tow Ex.O)
APPENDIX 2 0O O O O (Articles OF Part Three)
APPENDIX30O 00O

BLBLIOGRAPHY

Page 3



Jooguuood

ERERERN

guoooobboopbrOdooobobbgogoooobnbd

OO00O0O0O0O0O :www.tushulll.com

Page 4



