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[0 O Convenience food helps companies by creating growth; but what is its effect on peopleJ Forpeople who
think cooking was the foundation of civilisation[] the microwave is the last enemy. Thecommunionof eating
together is easily broken by a device that liberates household citizensfrom waiting for mealtimes. The first great
revolution in the history of food is in danger of beingundone. The companionship of the campfire, cooking pot
and common table, which have helped tobond humans in collaborative living for at least 150,000 years, could be
destroyed.[J [1 Meals have certainly suffered from the rise of convenience food. The only meals regularlytaken
together in Britain these days are at the weekend, among rich families struggling to retainsomething of the old
symbol of togetherness. Indeed, the days first meal has all but disappeared. Inthe 20th century the leisure British
breakfast was undermined by the cornflake; in the 21st breakfastis vanishing altogether, a victim of the quick cup of
coffee in Starbucks and the cereal bar.[J [0 Convenience food has also made people forget how to cook. One of the
apparent paradoxes ofmodern food is that, while the amount of time spent cooking meals has fallen from 60
minutes a dayin 1980 to 13 minutes a day in 2002, the number of books and television programmes on cookinghas
multiplied. But perhaps this isnt a paradox. Maybe it is because people cant cook any more, sothey need to be told
how to do it. Or maybe it is because people buy books about hobbies——golf,yachting——-not about chores.
Cooking has ceased to be a chore and has become a hobby.[J O Although everybody lives in the kitchen, its
facilities are increasingly for display rather thanfor use. Mr. Silversteins new book, "Trading Up", looks at
mid-range consumerswillingness tosplash out.
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