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Chapter 1 Contemporary Business: Some Basic Conceptsl.1 Foundation of Contemporary Business1.1.1 Business
and business activities1.1.2 Business and business peoplel.2 Economic Forces Affecting Business1.2.1
Competition1.2.2 Supply and demand1.3 The Business Environment1.3.1 The socio-cultural environment1.3.2
The economic environment1.3.3 The political environment1.3.4 The technological environment1.3.5 The
competitive environment1.3.6 The physical environment1.3.7 The global business environment 1.4 How
Government Affects Business ActivitiesChapter 2 Sole Proprietorship and Partnership2.1 Aspects of Small
Businesses2.1.1 Some basic facts about small businesses2.1.2 Get prepared to leap into your business2.1.3 Three
common ways of establishing a small business2.1.4 Small business operations and management2.1.5 Contributions
of small business to the society2.2 Entrepreneurs and Entrepreneurship2.2.1 Entrepreneurs and entrepreneurial
teams2.2.2 Entrepreneurial characteristics: personal qualities of an entrepreneur 2.3 Sole Proprietorship2.3.1
Advantages of sole proprietorship2.3.2 Disadvantages of sole proprietorship2.4 Partnership2.4.1 Major types of
partnership2.4.2 Steps of establishing a partnership2.4.3 Elements of a good partnership agreement2.4.4
Advantages and disadvantages of partnershipChapter 3 Corporation Start-up and Expansion3.1 Basic Aspects of
Corporations3.1.1 Corporations and their common characteristics3.1.2 Classification of corporations3,1.3 Major
types of corporations in the US3.1.4 Other types of corporations3.2 Advantages and Disadvantages of General
Corporations3.2.1 Advantages of general corporations3.2.2 Disadvantages of general corporations3.3 The
Establishment and Corporate Structure of a Corporation3.3.1 Steps of launching a corporation3.3.2 Corporate
structure3.4 Mergers and Acquisitions3.4.1 How mergers occur3.4.2 Current trends in mergers and acquisitions3.5
Other Types of Business Organization3.5.1 Syndicates and technical partnerships3.5.2 Cooperatives3.5.3
FranchisesChapter 4 Social Responsibility and Business Behavior4[] 1 Corporate Social Responsibility and Its
Importance4] 70 7 Defining corporate social responsibility 400 70J 2 The importance of CSR to business and
society 4[] 2 Personal and Organizational Ethics4[J 2[J 7 Ethical behavior begins with personal morals 400 2[1 2
Organizational ethics begins with top management 400 2[J 3 Legality is only the first and final ethical desideratum 4
[0 3 Ethical Behavior and Corporate Decisions4[] 3[1 7 Identify the nature of ethics and ethical issues 41 3[1 2
Ethical dilemmas and ethical lapses 400 3[1 3 Basic approaches to ethical decision making 400 300 4 Steps of making
sound ethical decisions 41 4 Management of Corporate Social Responsibility4[] 4[] 7 Factors affecting corporate
social responsibility management 41 4[0 2 Setting corporate ethical standards 400 400 3 Social accounting and
auditing 400 5 Implementation of Corporate Social Responsibility4 500 7 Assessing your CSR situation 401 501 2
Designing your CSR strategies 41 51 3 Clarifying your CSR commitments 400 500 4 Implementing your CSR
programs 400 500 5 Checking CSR progress and evaluating performance Chapter 5 International Trade and Global
Marketsb[] 1 International Trade and Reasons for International Trade51 701 7 Defining international trade 500 1
[J 2 Reasons for international trade 507 1] 3 Possible benefits of international trade 500 2 Forms of International
Business Activity5[ 201 7 Importing and exporting 500 2[1 2 International licensing 501 20 3 International
franchising 500 2[J 4 International strategic alliances and joint ventures 5[ 2[J 5 Running wholly-owned facilities 5
[J 3 Multinational Corporations5[] 3[J 7 Defining multinational corporations 501 3] 2 Advantages of
multinational corporations 501 300 3 Disadvantages of multinational corporations 500 4 International Trade
Balance and Finance50] 400 7 Balance of trade 9050 4[] 2 Trade deficits and surpluses 500 400 3 Balance of
payments 51 4[] 4 Exchange rates 51 4[1 5 International trade finance 501 5 Barriers to International Trade5[] 5
(0 1 Tar50 500 2 Quota 501 500 3 Subsidies 501 501 4” Voluntary” export restraint 501 501 5 Exchange controls
and export controls5[1 5[0 6 Embargoes 51 51 7 Unfair trade practices 5[] 6 Trade Agreementsl] Organizations
and Blocs50] 601 7 The General Agreement on Tariffs and Trade and the World Trade Organization 500 6[1] 2 Asia
Pacific Economic Cooperation 51 61 3 Other malor international trading blocs 500 61 4 Unilateral trade
privileges 98501 6[1 5 International trade finance and organizations [J [1 Chapter 6 Management Fundamentals
and PlanningChapter 7 Organizing and Organizational DesignChapter 8 Staffing and Human Resources
ManagementChapter 9 Leading and Organizational CommunicationChapter 10 Controlling and Quality
ManagementChapter 11 Manufacturing and Service Operations ManagementChapter 12 Marketing and
Consumer NetworksReferences
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00 0O O 10 100 1 Business and business activitiesA businesst] also called a firm or an enterprise[] is a legally
recogllized organization designed to provide goods and[J or services to consumers for profits or for non-profit
purposes] Businesses are predominant in market economiest] the great majority being privately owned in most
parts of die world and formed to increase the wealth of its owners and grow the business itself[] Procedures of
starting a business vary with countriesC] In the United States[] starung a small business is pretty easy Submit a
business plan] change the message on your answering machinel] buy a computer, create a website[] and you
begin to sell your products over t}le telephoneld But in some other countries] it may take 6 montns[] and there is
a required minimum investment] $3500 000 in Germany and$60C] 000 in Republic of Koreald Application
procedures used to be extremely complicated in Chinall and it took a very long time to complete all the
procedures[] but they have been reduced to the greatest extent[] with the standardization of government and
regulation  The Success of a business depends on a wide range of factors[] A good business must start with a
good vision and a good mission[] It must have clear and realistic objectives and goals[] It must have its
development plans and strategies[ It must haye the necessary resources and t11e right ways of using t11lese
resourcest] The success of a business also requires a great deal of hard work[] admirable wisdom and great courage
on the Dart of Its owners and management teams[] A successful business must satisfy customer needs[] earn
profitsC] be managed efficiendy,and be socially responsible[]
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