
《全脑商业参考WHOLE BRAIN B》

图书基本信息

书名：《全脑商业参考WHOLE BRAIN BUSINESS BOOK》

13位ISBN编号：9780070284623

10位ISBN编号：0070284628

出版时间：1996-2

出版社：McGraw-Hill

作者：Herrmann, Ned

页数：334

版权说明：本站所提供下载的PDF图书仅提供预览和简介以及在线试读，请支持正版图书。

更多资源请访问：www.tushu111.com

Page 1



《全脑商业参考WHOLE BRAIN B》

内容概要

"The Whole Brain Business Book" is the long-awaited culmination of Ned Herrmann's highly respected and
extensive research and testing. In it, he presents his four-quadrant model of the brain and the corresponding
thinking styles: logician, organizer, communicator, and visionary. Most people and organizations, he
demonstrates, are stuck in a "brain rut" because their work is dominated by just one mode. Through highly
practical explorations and exercises, he shows individuals and organizations how to harness the power of the whole
brain. Readers will use "The Whole Brain Business Book" to expand their own thinking styles - to create and
manage Whole Brain Teams - and to introduce new levels of flexibility and innovation into the corporate culture. It
will show them how organizations like DuPont and GE use their "whole brain" orientation to thrive and profit in
times of chaos - and it will help them to do the same.
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