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10 [0 Armanid Zarall 0 0 O O ].Mark.Tungate.J 0 O * Youdon’ tbuy clothes— you buy an identity.

" [ Give what you can perceive, and make you feel good.” It" s not enough to look fashionable — one wishes to
appear intelligentas well,” [ brand’ s core valuesl] The secret to Zara’ s appeal is that, although shopping there is
cheap, itdoesn’ tfeel cheap.[] Everything about Zara is streamlined for efficiency.[] how the customer perceives youl if
you’ re working for a brand, you’ ve got to build a visual alphabet for it. Within that framework you can tell a
great many stories, but I think it makes sense to link them through that visual alphabet — and the easiest way of
doing that is to use the same photographer.” [0 communicating its valuesC] One of our greatest successes was to get
sports shoes and apparel out of the gym and on to the street.[] The best marketing in the world comes down to a
person standing in front of a mirror.J
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