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[0 O Over the past decade, many companies had perfected the art of creating automatic be-haviors-habits-among
consumers. These habits have helped companies earn billions of dollarswhen customers eat snacks or wipe
counters almost without thinking, often in response to acarefully designed set of daily cues.(J [ "There are
fundamental public health problems, like dirty hands instead of a soap habit,that remain killers only because we
cant figure out how to change peoples habits,” said Dr.Curtis, the director of the Hygiene Center at the London
School of Hygiene & Tropical Medi.cine. "We wanted to learn from private industry how to create new behaviors
that happen au-tomatically. "[0 [0 The companies that Dr. Curtis turned-Procter & Gamble, Colgate-Palmolive
and Unilever-had invested hundreds of millions of dollars finding the subtle cues in consumers lives that
cor-porations could use to introduce new routines.[] (I If you look hard enough, youll find that many of the
products we use every day-chewinggums, skin moisturizers, disinfecting wipes, air fresheners, water purifiers,
health snacks,teeth whiteners, fabric softeners, vitamins——are results of manufactured habits, because ofshrewd
advertising and public health campaigns, many Americans habitually give their pearlywhites a cavity—
—preventing scrub twice a day, often with Colgate, Crest or one of the otherbrands.
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