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O O Chapter 100 The 10 Rules of Sam Walton (1) I. Case Study:Rule #1 Commit Yourself to Achieving Success
and Always Be PassionateMain ldeaSam Walton was absolutely committed to doing whatever it took to achieve
hisdreams. He often went to work at 4:00 AM so that he could review the previousdays sales reports and do some
quality thinking before the rest of his executive teamarrived and got into action. To achieve your dreams, youve got
to be willing to put in an above-average effort.

Page 5



Joogtuboogdood

ERERERN

ooooboobooboooboob@uoo)yoboooboobuooobooboooboo
gudobobbtooooobobbogoooobbbbooooobbbooooooobn
gudobobbtogooobobbogooouobobbbooooobbbuoooooobn
gobobobobooodago

Page 6



Joogtuboogdood

ERERERN

inogdgodoboboobobbooooooobbobboooooubDbbobbooo

200000
sgthoobooooubbbbbodoooobbbbbooooUUbbbbbuuoo
AD0o0oOoOoooooooobobo

stbbbuuguooobobbobbuoooooobobooo

el poonoogn
bbboougogobobobboooooobobobbboooooobobobbouoooon
gobbobbbuoogooobbbobbuoooogobbobbooooooobobbooog
gobboobbbuoooogobbbbboooogobobobboogg

Page 7



Joogtuboogdood

ERERERN

guoooobboopbrOdooobobbgogoooobnbd

OO00O0O0O0O0O :www.tushulll.com

Page 8



