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O O O The Roman tourism experience is surprisingly modem in its resonance.Fuelled by ample discretionary time
and wealth, the propensity of the Roman eliteto travel on pleasure holidays [J an innovation introduced by Rome
[0 gave rise to anindustry of sorts that supplied souvenirs, guidebooks, transport, guides andaccommodation. The
number of specialized tourism sites and destinations alsoincreased substantially. Famous Roman resorts included
the town of Pompeiil] destroyed by the eruption of Vesuvius in AD 79 I , the spas of the appropriatelynamed
town of Bath O in BritainJ , and the beach resort of Tiberia, on the Sea ofGalilee. Second homes, or villas, were an
important mode of retreat in the ruralhinterlands of Rome and other major cities. Wealthy Romans often owned
villas ina seaside location as well as the interior, to escape the winter cold and summerheat, respectively, of the
cities. Villas were clustered so thickly around the Bay ofNaples during the first century AD that this area could be
described as one of theearliest resort regions. The Dark Ages [1 CD 500 -CD 110000 The decline and collapse of the
Roman Empire during the fifth century ADseverely eroded the factors that facilitated the development of tourism
during theRoman era. Travel infrastructure deteriorated, the size of the elite classes andurban areas declined
dramatically, and the relatively safe and open Europe of theRomans was replaced by a proliferation of warring
semi-states and lawless frontiersas barbarian tribes occupied what was left of the Roman Empire. Justifiably,
thisperiod is commonly referred to as the Dark Ages.
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